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The Australian Nursing and Midwifery Journal 

(ANMJ) is Australia’s leading nursing and 

midwifery journal, reaching more than 

104,000* nurses and midwives globally. 

* Audit March – September 2018

The ANMJ, which has been successfully in production 

for over 50 years, is a publication of the Australian 

Nursing and Midwifery Federation (ANMF). As the 

largest union in the country, the ANMF represents 

the industrial and professional interests of 

more than 268,500 nurses, midwives and carers 

nationwide.

The ANMJ now includes a digital platform dedicated 

to the needs of the nursing and midwifery 

community including both inside and outside of 

their professional life.  

The ANMJ website is updated weekly and delivers 

content on practice issues, industry news and 

information to help fulfil professional goals and 

achieve a healthy work/life balance.  Content is 

shared via our social media platforms including 

Facebook, Twitter, and Instagram, and through our 

regular e-newsletter. 

In 2020 the ANMJ will expand its website to include 

a Learning and Career Hub, providing Australia’s 

premier resource for every nurse, midwife, graduate 

and student throughout their learning, early career 

and advanced career journey. The hub is a go-to 

for advice and support on education, professional 

development, career development and day-to-day 

management.

 



PLATFORMS

ANMJ

Quarterly publication printed in Jan, Apr, 

Jul & Oct 

Subscription-based distributed in VIC, SA, 

ACT & NT via Australia Post 

Available online at issuu or  

via download at anmj.org.au

WEBSITE

anmj.org.au

Updated weekly

STATS*

Page views 234,678

Sessions 99,066

Page/session 2.37

* Source – Google analytics Sep – Nov 2019

E-NEWSLETTER

Distributed fortnightly with a focus on 

news, features, wellbeing, people & careers

STATS

Database 2,330

Opens 38.7%

Clicks 15.1%

* Source: MailChimp Dec 18 –Nov 19

SOCIAL MEDIA

@anmjaustralia

ANMJ.ORG.AU

3,888 followers

476 followers



PRINTED COPY

Print run 110,000

Distribution VIC, SA, ACT & NT

ONLINE

 *

Impressions 3,856.80

Average distribution per issue   788.8 reads

Average page duration 5.84 mins

* Audit period July – Dec 2019

The ANMJ is also available for download via anmj.org.au

At the time of going to print Mr Shorten was 
the only political leader who had agreed to 
meet Ms Butler and Ms Jones, to consider 
the key priorities for nurses, midwives and 
carers across Australia. 

The ANMF also contacted the Prime Minister 
and the Greens Leader for a meeting with the 
Federal Secretary and Federal President to 
discuss the ANMF federal election priorities. 
The politicians’ responses will be published 
on the ANMJ website.

The following is a summary of the 
commitments ANMF is seeking for nurses, 
midwives and carers: 

UNIVERSAL HEALTH, 

DISABILITY, AND AGED CARE

Ensuring the sustainability and 
enhancement of Australia’s universal 
healthcare system through:

• Mandating publicly reported minimum 
staffing levels and skills-mix across the 
health, maternity, and aged care system 
to ensure the best health consumer 
outcomes and the delivery of safe, high-
quality care in all settings.

• Supporting nurses, midwives, and 
carers to be appropriately recognised 
and valued by the community through 
dedicated, sustainable funding for nurse- 
and midwife-led models of care, research, 
and workforce research. 

• Ensuring that the Australian health, 
maternity, and aged care system 
prioritises genuine evidence-based, 
person-centred care and patient safety.

• Transitioning toward a fully integrated, 
outcome-focussed, value-based 
healthcare system that recognises and 
addresses social determinants of health 
and incentivises high-quality clinical 
performance and improved consumer 
outcomes, health, and wellbeing.

• Committing to the provision of 
long-term, sustainable funding for 
health, maternity, and aged care 
that drives optimum health and 
wellbeing outcomes for all.

• Committing to the provision of 
long-term, sustainable funding 
for initiatives that develop high-
quality research, data collection, 
and public reporting of health, 
maternity, and aged care performance 
and outcomes as well as evidence 
regarding the impact of workforce 
composition and health outcomes.

• Increasing flexibility in the funding 
arrangements for public hospitals, 
the PBS, the MBS, maternity service 
funding, and aged care so that regional 
health services can ‘pool’ some of these 
resources to meet the needs of their 
communities.

Ensuring an effective and accessible 
National Disability Insurance Scheme 
through:

• Continuing to monitor and assess 
the rollout of the NDIS and ensuring 
equitable access and coverage for 
underserved or marginalised groups.

• Implementing the recommendations 
in the Productivity Commission report, 
National Disability Insurance Scheme 
(NDIS) Costs; and from the Joint 
Standing Committee on the National 
Disability Insurance Scheme.

EDUCATION AND TRAINING

Supporting a future-ready workforce 
through:

• National comprehensive health and aged 
care education, training, and workforce 
planning to underpin a future-ready 
supply of appropriately qualified and 
prepared health and aged care staff 

including 
the projected additional 
74,200 registered nurses, enrolled nurses, 
and midwives and 90,600 additional 
personal carers and assistants in nursing 
including aged and disabled carers.

• Dedicated funding to ensure Australian 
universities and nursing, midwifery, and 
carer education and training providers 
can educate and train the future nurse, 
midwifery, and carer workforce.

Boosting nursing, midwifery, and carer 
education and workforce recruitment 
and retention through:

• Utilising the best available evidence and 
indepth expert stakeholder consultation 
to identify and implement initiatives to 
improve nursing, midwifery, and carer 
education enrolment, completion, and 
workforce retention across health and 
aged care sectors.

• Working with health and aged care, 
education and training providers, health 
and workforce researchers and nursing 
and midwifery peak bodies to enable 
improved retention of the nursing, 
midwifery, and assistant in nursing 
workforce.

• Dedicated funding to implement 
effective graduate nursing and midwifery 
transition to practice programs across 
diverse health and aged care sectors with 
adequately resourced preceptorship 
from experienced registered nurses and 
midwives.

ANMF calls on political parties 
to commit to priorities

ANMF’s Federal Secretary Annie Butler and Federal President 

Sally-Anne Jones recently met with the leader of the Opposition 

and Australian Labor Party Bill Shorten to discuss the union’s 

priorities leading up to the federal election in May. 

POLITICAL PRIORITIES

8  Apr–Jun 2019 Volume 26, No. 6

Australian politics is heating up with a federal election on the way. 

Three Australian nurse MPs are leading the charge, showing that 

politics and nursing are not mutually exclusive. Ged Kearney, Joe 

Kelly and Nat Cook are working to make a difference beyond the 

realm of healthcare. Natalie Dragon reports.

 

“This is a watershed moment for politics 
in this country,” says Federal Member for 
Cooper Ged Kearney speaking to the ANMJ 

from Canberra, shortly after the Refugee 
Medevac Bill was passed in February. 

After two days of intense negotiation, the 
Bill to get sick refugees out of offshore 
detention was passed in Parliament.

“It’s been a rollercoaster to use the cliché. 
Just when you think it’s all settled and you 
are going to make a difference, there’s a little 
change and you start from scratch. But it’s 
really wonderful to watch the process and 

be part of it and see a fantastic result,”  
says Ms Kearney.

The diverse inner-city electorate of Batman 
(now Cooper) in Melbourne, in which  
Ms Kearney ran and was elected in the 2018 
by-election, has a tradition of community 
activism. 

The treatment of refugees is a passionate 
issue for the electorate. “Absolutely this is 
what I ran for in my platform; making real 
change,” Ms Kearney says.  “This couldn’t 
be a more stark and changing approach to 
refugee policy we have in this country; to a 

more humane policy. I am really happy to be 
taking this policy to the election.”

Ms Kearney trained as a nurse at the Austin 
Hospital, where she progressed to become 
Head of Clinical Nursing Education at 
Austin Health. 

She joined the ANMF in 1993 as a job rep, 
then became ANMF Victorian Branch 
President and ANMF Federal President while 
working full time nursing. 

Ms Kearney says she uses the skills she 
developed as a nurse every day.

“As a nurse, you develop a really good ability 
to assess a situation and I do that now. I 
think nurses are really good listeners and 
they can also see the hidden messages. They 
have an ability to listen well and they are 
empathic, and know how to make people 
feel at ease. Nurses are respectful and never 
dismiss anyone.” 

In 2003, Ms Kearney was elected Assistant 
Federal Secretary and then Federal Secretary 
of the ANMF, where she worked heavily on 
aged care funding and policy. 

While none of the political parties have yet 
committed to mandated staffing ratios in 
aged care, Ms Kearney says she is signed up 
to support the ANMF’s campaign. 

“Staffing and skill mix is at a crisis point in 
private aged care, and it must be fixed. 

There are tens of thousands of people 
waiting for residential aged care packages 
who want to stay in their own home. We will 
have to wait and see what comes out of the 
Royal Commission.”

Ms Kearney says she was proud to promote 
Labor’s commitment to climate action as 
both ambitious and achievable during the 
by-election. “Labor’s recognition of the 
climate emergency is the framework for our 
policy deliberations from environmental 
protection to job creation.”

Ms Kearney held the position of ACTU 
President from 2010 until her move into 
federal politics. Labor’s commitment is 
to change workplace relations laws to 
make them fairer for workers. For the last 
decade, corporate profits have been steadily 
increasing to an all-time high, while the 
share of wages is at a record low, she says.

“Workers work longer and harder in less-
secure, more fragmented jobs. People are in 
insecure jobs and on short term contracts; 
we want to see more job security. We also 
want to see investment in projects that 
create jobs.”

As one of nine children, Ms Kearney learnt 
to speak up. The Kearney’s had a ‘family 
Parliament’ and also a family trade union 
– the ‘Kearney family union’. All nine kids 
were members and paid their dues and 
made their demands.

“I look back on my career and I’ve always 
been an advocate; as a nurse I advocated for 
patients; in the union for our membership 
and for the health system. 

“You have to speak up. Sometimes it’s really 
challenging; sometimes it’s really hard. As a 
nurse, I would walk into a room of doctors 
and health chiefs and I would think my 
voice was not that important. Now I look 
back and absolutely that wasn’t true. 

“Stand your ground. Not to say there’s 
no budging. There’s always room to 
compromise and negotiate but be 
consistently moving forward on the issue, so 
people know: ‘I am coming back on this’.”

 

Joe Kelly has been the Labor member for 
Greenslopes in Queensland since 2015. Prior 
to his election to QLD Parliament, he was a 
clinical nurse at QEII Hospital, working in 
rehabilitation. 

“It’s been a great honour. I think certainly 
my involvement in the nursing union 
helped influence my move into politics,” 
he says.

Mr Kelly joined the union on the first day 
of his nurse training at the Royal Brisbane 
Hospital in 1998. He became more involved 
in the union movement after a year 
travelling in Central and South America. 

“I saw what life was like when people do not 
have the benefits of a democracy. For me 
democracy is fundamental to good health of 
a society. I got back to Australia and became 
very active at Greenslopes Hospital as a job 
rep. I joined the local branch of the ALP and 
started contributing in that way, lots of 6am 
starts and handing out flyers in the heat.”

Mr Kelly worked at the Public Sector Union 

for 10 years before he went back into 
nursing, prior to politics. 

“I’ve always been interested in politics.  
I wasn’t sure I was the sort of person that  
was able to make a contribution in that  
way. To be honest I guess in nursing we  
don’t necessarily see ourselves as leaders  
of society. We are pretty humble.” 

Like Ms Kearney, Mr Kelly says he uses his 
nursing skills every day as a MP. “Nurses 
are used to dealing with a diverse group of 
people with differing views and really listen 
to people. They really try to understand 
what people’s issues are rather than pre-
judging what’s best for that individual. 

“Nurses are good at having difficult 
conversations. ‘I know you really want that 
I can’t deliver that – no one can. As much as 
I would like to tell you, no amount of my 
telling you that is going to make it happen’.” 

Mr Kelly and his wife have lived in the 
Greenslopes electorate for over 17 years; they 
have two daughters Molly 14 and Brenna 

11. The biggest issues in the high density 
electorate are education, public transport 
and jobs, he says.

“For me it’s having the opportunity to be 
part of a government that passes legislation 
that reflects my values. We are living more 
closely together but seem to be drifting 
further apart. Better communities make 
sure people look out for one another and are 
taking care of each other.” 

Mr Kelly believes that access to high quality 
healthcare and education is fundamental to 
building a strong community. 

“I am really pleased that I am part of a 
government that has introduced nurse to 
patient ratios, we have really led the way. 
We are a government that is supportive of 
nurses and graduates. 

The Newman government drastically cut 
graduate positions from full time to part 
time, there were no opportunities for 
graduates to work in the profession. It was 
so short-sighted. 

NURSES IN POLITICS: 
ADVOCACY 

AND LEADERSHIP

Ged Kearney MP (centre) 
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Green crusader and anaesthetic nurse Darren Bradbrook has been 

on a sustainability campaign in the operating room at Flinders 

Medical Centre (FMC) in South Australia since 2017. As a result, FMC 

has diverted over 60–70% of its operating room waste from landfill 

to a number of renewable streams in just over 18 months. 

Anaesthetic ANUM Darren Bradbrook talks to Natalie Dragon 

about what has been achieved to date at FMC. 

“I was getting fed up with opening 
packaging from companies who had a 
one size fits all motto. With the volume of 
waste each day we use that goes to landfill 
I thought we have got to have a better 
solution to our problem. What can we do 
ourselves?” says Darren, an anaesthetic 
nurse of 21 years.

So in early 2017, Darren embarked on a 
project to make the operating theatres a 
greener place to work.

“It all started with me contacting the key 
accounts manager for waste that services 
the SA public sector. We met one day to 
discuss some diversion from landfill options 
with me giving her samples of the kinds 
of products that we were aiming to have a 
solution with.”

As the second largest hospital in the public 
sector in Adelaide, Darren says it was 
imperative that any sustainability initiative 
couldn’t add too heavily to the existing 
workload of staff. 

“We have 350 people in SALHN perio-
operative and it couldn’t impact too heavily 
on them. PVC recycling was being done in 
hospitals in Victoria and New South Wales, 
the structure was already established, we 
were tapping into an existing framework.  
It was cost neutral to us which was a massive 
drawcard. 

“After a few months of negotiations, we 
finally decided on a twin stream for the 
products which was both high and low 
grade plastic waste. We had posters made 
up and bins (240ltr) were ordered with 

specific coloured lids and signage to make 
them identifiable to the people collecting. 
We started to also look into the prospects 
of being able to divert from landfill 
PVC (poly vinyl chloride) which mostly 
consisted of IV fluid bags, Hudson masks 
and oxygen tubing. This stream however 
was with another waste contractor so I 
engaged them in conversations which 
eventually led to us also participating in 
a PVC and aluminium recycling program 
independent but simultaneously with the 
plastic streams.”

Over the next few months FMC introduced 
the system in the main operating theatres, 
starting with PVC and then rolling to the 
larger stream being plastics.

“We were the first hospital in South 
Australia to do PVC recycling. We started 
in PACU (recovery) first, as this space was 
smaller and staff compliance was always 
going to be simpler as educating this group 
traditionally was easier,” says Darren.

Education and promotion included in-
servicing, and lots of visual aids such as 
posters. 

“We started to explain to people the ‘why’ 
and to strongly empower and encourage 
everyone to be part of this change - that this 
was an important part of our practice and 

Darren Bradbrook at FMC, South Australia. Photo by James Elsby

TOWARDS ZERO WASTE
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PRINTED JOURNAL 
RATE CARD

SIZE CASUAL 2X 4X

Double page spread $6,590 $6,270 $5,930

Full page $3,700 $3,520 $3,340 

Half page $2,130 $2,030 $1,920 

1/3 page $1,500 $1,420 $1,340 

1/4 page $1,215 $1,154 $1,100 

Inserts Full Run $90 per ‘000  

 Part Run $100 per ‘000  

The listed rates are in Australian Dollars (AUD) and are exclusive of GST and inclusive of 10% agency commission.  
GST is calculated at 10% and will be added to the advertising rates at time of invoicing.

DEADLINES

ISSUE BOOKING MATERIAL DISTRIBUTION

April 2020 24 Feb 20 2 Mar 20 1 to 7 Apr 2020

July 2020 25 May 20 1 Jun 20 1 to 7 Jul 2020

October 2020 24 Aug 20 1 Sep 20 1 to 7 Oct 2019

January 2021 16 Nov 20 23 Nov 20 7 to 15 Jan 2021



PRINTED JOURNAL 
MATERIAL SPECS

DOUBLE PAGE SPREAD

420 mm wide x 297 mm high

+ 5MM BLEED

FULL PAGE

210 mm wide x 297 mm high

+ 5MM BLEED

1/2 PAGE

180 mm wide x 130 mm high

1/3 PAGE

180 mm wide x 84 mm high

1/4 PAGE

86 mm wide x 130 mm high

FINAL ART CHECKLIST

Please prepare your files in accordance 

with the following checklist for ANMJ 

print requirements. Any clients that 

do not match the checklist will be 

asked to ammend their material and 

resupply until it is supplied correctly. 

 check ad for correct dimensions

 ensure all colours are converted to CMYK, 

including imported from Illustrator

 type less than 10pt should be 100% black 

and also set to overprint

 no alterations will be made to supplied 

PDFs and, if required, new creative material 

will need to be supplied.

 all fonts must be embedded into PDFs.

 material must be supplied as high-res 

Press Ready PDFs with 300 DPI @ actual 

size

PLEASE NOTE:

PDFs generated from within Office packages 

such as Word, Excel, Publisher or Powerpoint 

are not acceptable. If you supply material 

incorrectly, we will advise you to resupply.

FOR ADVERTISING BOOKINGS OR  
FURTHER INFORMATION CONTACT:

Heidi Adriaanse

hadriaanse@anmf.org.au  

0415 032 151



WEBSITE
HOMEPAGE

LEADERBOARD

728 px wide x 90 px high

100 KB (GIF, JPG, PNG)

A MEDIUM RECTANGLE / M-REC 
HOME PAGE

300 px wide x 250 px high
100 KB (GIF, JPG, PNG)

B

TOP HALF OF WEBSITE LOWER HALF OF WEBSITE

B

A

B1

B2

B3

WEBSITE RATE CARD
Monthly costs

Homepage

Leader board homepage $2,900

M-REC homepage $1,250

Sponsored content $2,500

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

1 week prior to start date

MATERIAL DEADLINE: 

1 week prior to start date



WEBSITE
LEARNING & CAREER HUB

MEDIUM RECTANGLE / M-REC 
HOME PAGE

300 px wide x 250 px high
100 KB (GIF, JPG, PNG)

A

MEDIUM RECTANGLE / M-REC 
RUN-OFF-SITE (ROS)

300 px wide x 250 px high
100 KB (GIF, JPG, PNG)

B1 B2B2

TOP HALF OF WEBSITE LOWER HALF OF WEBSITE

A

WEBSITE RATE CARD
Monthly costs

Learning & Career Hub

M-REC homepage $1,000

Sponsored content $1,800

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

1 week prior to start date

MATERIAL DEADLINE: 

1 week prior to start date

NEW IN 2020

MEDIUM RECTANGLE / M-REC 
RUN-OFF-SITE (ROS)

300 px wide x 250 px high
100 KB (GIF, JPG, PNG)

B1 B2

B1

B2



SPONSORED 
CONTENT

Sponsored content posts are available to 

advertisers subject to editorial approval.

They are uploaded to our site with 

the words ‘Sponsored content’ 

written across the top and are live 

for a fortnight.  They can be booked 

to appear on the ANMJ homepage or 

in the Learning and Career Hub.

Advertisers are required to supply:

• headline

• copy (approx. 800 words)

• high-res image (1348 x 899 px)

• pull-out quote

• references

 Advertisers can also book to have 

their sponsored post appear on the 

fortnightly ANMJ e-newsletter.

This must be booked to appear 

during the two weeks the sponsored 

content is LIVE on the website.

LIMITED SPACES

SPONSORED CONTENT 
RATE CARD
Monthly costs

Sponsored content $1,800

Sponsored content tile + article link* $375

* this must be bought in conjunction with 
a sponsored post on the website.

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

2 weeks prior to start date

MATERIAL DEADLINE: 

2 weeks prior to start date



JOB BOARD

SKYSCRAPER AD

300 px wide x 600 px high
100 KB (GIF, JPG, PNG)

JOB LISTINGB

B

JOB BOARD RATE CARD
Monthly costs

Job listing $95

Job of the week $150

Skyscraper ad – job board only $350

Skyscraper ad – job + course board $500

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

1 week prior to start date

MATERIAL DEADLINE: 

1 week prior to start date



COURSE BOARD

SKYSCRAPER ADS

300 px wide x 600 px high
100 KB (GIF, JPG, PNG)

JOB LISTING

BA

COURSE BOARD RATE CARD
Monthly costs

Course listing $95

Spotlight course $150

Skyscraper ad – Course board only  $350

Skyscraper ad – Job + Course board  $500

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

1 week prior to start date

MATERIAL DEADLINE: 

1 week prior to start date



EVENT BOARD

SKYSCRAPER ADS

300 px wide x 600 px high
100 KB (GIF, JPG, PNG)

A

EVENT BOARD RATE CARD
Monthly costs

Event listing $95

Spotlight event $375

Skyscraper ad – Event board only  $350

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

1 week prior to start date

MATERIAL DEADLINE: 

1 week prior to start date



FORTNIGHTLY  
E-NEWSLETTER

BANNER AD

600 px wide x 250 px high

100 KB (GIF, JPG, PNG)

A

A

E-NEWSLETTER RATE CARD
Monthly costs

Newsletter banner ad $500

Sponsored content tile + article link* $375

* this must be bought in conjunction with 
a sponsored post on the website.

The listed rates are in Australian Dollars (AUD) and 
are exclusive of GST and inclusive of 10% agency 
commission. GST is calculated at 10% and will be 
added to the advertising rates at time of invoicing.

BOOKING DEADLINE: 

1 week prior to start date

MATERIAL DEADLINE: 

1 week prior to start date



E-NEWSLETTER 
DEADLINES

E-NEWSLETTER DEADLINES

DISTRIBUTION DATE BOOKING DEADLINE MATERIAL DEADLINE

8 January 23 December 23 December

22 January 8 January 15 January

19 February 5 February 12 February

27 February 22 January 29 January

4 March 19 February 26 February

18 March 4 March 11 March

1 April 18 March 25 March

15 April 1 April 8 April

29 April 15 April 22 April

13 May 29 April 6 May

27 May 13 May 20 May

10 June 27 May 3 June

24 June 10 June 17 June

8 July 24 June 1 July

22 July 8 July 15 July

5 August 22 July 29 July

19 August 5 August 12 August

2 September 19 August 26 August

16 September 2 September 9 September

30 September 16 September 23 September

14 October 30 September 7 October

28 October 14 October 21 October

11 November 28 October 4 November

25 November 11 November 18 November

9 December 25 November 2 December

23 December 9 December 16 December



TERMS  
AND  
CONDITIONS

1. Advertising rates will reflect the rate card current at the date 

of insertion. In the event of an increase in rates existing at the 

date of contract, notice will be given to the advertiser 30 days 

in advance of the closing date of the first issue affected. The 

advertiser shall have the right to cancel without penalty, up to 

and including the 14th day in advance of the advertising booking 

deadline. 

2. The word advertisement will be placed above any advertisement, 

which in the publisher’s opinion resembles editorial material. The 

sponsor of every advertisement must be identified by product or 

company. 

3. The publisher reserves the right to reject any advertisement as a 

whole. All advertisements are accepted subject to the publisher’s 

approval, without prejudice, in every respect with regard to the 

material, layout or otherwise and may be modified or altered 

at the publishers discretion if the material supplied is not in 

accordance with the mechanical specifications. The cost to the 

publisher for correcting any such material shall be paid for by the 

advertiser to the publisher on demand. 

4. The publisher shall not be responsible for any loss or damage 

consequent to the failure of an advertisement to appear in 

accordance with the instruction given by the advertiser. 

5. The contract shall not be invalidated and the advertiser shall 

not have any claim against the publisher if an advertisement is 

omitted or rejected or not placed as instructed by the advertiser 

in an issue for which the advertiser has contracted. 

6. All advertising material must be supplied to the publisher in 

accordance with the material specifications and by the material 

deadline. If material is not supplied to the publisher by the 

advertising material deadline the publisher reserves the right to 

repeat the most recent material. Alternatively, the advertiser or its 

agent will be charged for the advertising space as contracted and 

the space will be filled at the publisher’s discretion. 

7. The publisher reserves the right to place the advertisements 

in any position except where specifically instructed by the 

advertiser and agreed upon by the publisher in writing.

8. Cancellations must be received in writing at least 14 days prior 

to the advertising booking deadline. 

9. The advertiser must collect advertising material immediately 

after use. The publisher shall not be held responsible for material 

not collected by the advertiser within 14 days of the appearance 

of the last scheduled advertisement. 

10. Advertising rates are based on the understanding that all 

advertising space booked is used within the contract period. 

Should an advertiser fail to use the total space booked within 

the contract period, the advertising rates for all advertisements 

that have appeared in the contract period will be adjusted 

according to the rates detailed in the advertising rate card. 

11. The advertiser will reimburse to the publisher any amounts 

that are outstanding as a result. The advertiser represents 

and warrants to the publisher that no advertisements placed 

will be misleading, deceptive, defamatory, libelous or false in 

any particular or in contradiction of any law or statute. The 

advertiser shall indemnify and keep the publisher indemnified 

against claims, costs, damages or liability whatsoever arising 

from any breach of this representation and warranty. ANMF 

and it’s officers hereby disclaim any liability, however arising, for 

any negligence and any consequence whatsoever of any such 

negligence. 

12. Commission rates for any accredited advertising agencies will 

be as per the rates of accreditation at 10% with payment being 

based on the on-sale date and not the cover date. 

13. Payment terms for direct clients and non-accredited agencies are 

strictly net 30 days from the date of invoice. Payment terms for 

accredited agencies are strictly 45 days from the date of invoice. 

14. Our terms provide that in the event of this account remaining 

unpaid and being referred to a debt collection agency and/or 

law firm, all collection and legal demand costs will be added to 

the account.


